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By Lori Cestra, Chair  

A WORD FROM PACB’S CHAIR 

I f you attended the convention and 
annual meeting in Scottsdale, I hope 
your experience was rejuvenating and 
filled with networking opportunities 

and professional development that will help 
you elevate your team and your institution.  

As I conclude my final message to the 
membership as chair of the PACB, I 
hope you and your teams stay safe and 
healthy throughout the remainder of this 
pandemic. We’re not out of the woods yet. 
I want you to know I’m thinking about you 
and your families.  

To our incoming chairman, Roger 
Zacharia, I wish you the best. It’s been great 
working with you. I know your leadership 
will match these challenging times.  

To Kevin Shivers, thank you for your 
support and your steady hand. I’ll 
never forget our recent trip across the 
Commonwealth meeting with community 
bank leaders, both those in our PACB 
membership and those who are interested 
in value to align with the association and 
its culture.  

It was a wonderful opportunity to meet our 
members where they live.  

Bankers have a reputation for being cold, 
calculating people — for spending our days 
behind a desk saying “no.” 

Well, that may be Hollywood’s view. But 
it’s not the truth. 

The truth is, we are the ones who say “yes.” 
We say “yes” to the future.  

“Yes” to entrepreneurs and their dreams — 
the American Dream. 

Pennsylvania’s most famous banker, 
Andrew Mellon, once said, “If the spirit of 
business adventure is dulled, this country 

will cease to hold the foremost position in 
the world.” 

I can assure you, that spirit thrives today. 
And it’s because of you. 

Yes, we ARE in the “adventure” business.  

When a painter wants to share her art 
with the world, she comes to us. When a 
restaurant owner needs more tables and 
employees, he comes to us. When a retired 
dancer sees a beautiful studio where an ugly 
vacant property now stands, she comes to 
us. We join them on these adventures. 

When I was a kid, I was asked what I 
wanted to be when I grew up. All I knew is I 
wanted to be successful. My own adventure 
began at a small bank near Pittsburgh, where 
I worked summers during school. I met so 
many wonderful people who cared so deeply 
about their customers. 

At every bank I worked, the names 
changed, but the values stayed the same. 
We worked hard to change lives and 
revitalize communities. And so, my path 
took me here. And I couldn’t be prouder 
to have worked with each and every one of 
you. I know you will take us into a bright, 
prosperous future. 

Now, it’s not always going to go to plan. We 
must remain vigilant. Things can change 
overnight, as we have seen. 

A year ago, we took action. Many of you 
closed your doors. You modified your 
health and safety practices. You socially 
distanced. Then you reopened. 

And you know what? It only made us 
closer. It brought us together. 

We wanted to award PPP loan money 
faster. So we fought to change federal 
regulations. In the end, more than $3 

billion in funds were originated by PACB 
members – $3 billion! And over 150,000 
jobs saved. 

The pandemic didn’t beat us. Instead, it 
showed our true colors. Given the conditions, 
we have truly outperformed expectations. 

Recently, a senior FDIC analyst said, 
“Banks have proven quite resilient and 
performed quite well.”  

He added that “loan performance has been 
better than anticipated.” 

Consumers are showing confidence in 
banks, and the economy has rebounded 
in turn. On the other hand, people are 
more risk-averse. They’re shying away from 
taking on more debt. Understandable. 
But it’s problematic for sectors such as 
commercial real estate, which depend on 
these individual leaps of faith. 

So the fight isn’t over. We need more 
cooperation and coordination. We need 
better communication between government 
officials and our members. Trust must be 
nurtured — and rewarded. 

To that end, it’s no surprise that PACB’s 
Banker of the Year isn’t running a bank — 
he’s running a government department. 
Secretary Richard Vague has been 
responsive to our needs.  His actions have 
made our lives easier and our days more 
predictable. We need more people in 
government like him. 

I encourage you to get to know your elected 
officials, at every level. Reach out to the 
regulators. When a crisis happens, we 
shouldn’t have to look up a phone number 
or email address. We should be talking as 
colleagues, not strangers.  

CONTINUED ON PAGE 4
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By Kevin L. Shivers, President and CEO

FROM THE PRESIDENT/CEO’S DESK

I t is easy to see why bank leaders look 
forward to PACB’s convention and 
annual meeting. First-rate speakers, 
top-notch continuing professional 

education, high-value networking 
opportunities – all within the relaxing 
confines of the world-class conference 
facilities at the Fairmont Scottsdale Princess. 

As the PACB convention and annual meeting 
draws to a close, I want to thank Lori 
Cestra, EVP/COO Enterprise Bank, for her 
outstanding year of service as chair. All of 
us can appreciate how Lori drew upon her 
leadership skills to help PACB navigate the 
darkest days of the pandemic and guide our 
association’s return to in-person networking 
and professional development. 

PACB strives every day to make a 
positive impact on the careers of banking 
professionals and their customers using 
training, networking, and advocacy 
perfected by shared experiences that are 
unique to community bank culture. 

This year, PACB welcomed two new bank 
members and a dozen new associates. 
PACB Services, Inc. has focused its efforts 
to identify new affiliates and services and 
leveraged technology to help small- and mid-
size banks remain competitive and profitable. 

PACB also has positioned itself as a trusted 
resource for policymakers and an effective 
advocate for community bank consumers 
and industry professionals. 

The legislative committee and the PACB 
professional staff have worked hard to 
cultivate relationships with elected officials 
and the administration. Since the start of the 
year, PACB has successfully lobbied for the 
enactment of three new laws:   

Act 39, the most notable, protects the state’s 
banking fund from unwarranted raids for 

purposes other than protecting the safety 
and soundness of the state’s banking system. 
The law represents an insurance policy 
paid for by financial institutions to protect 
Pennsylvania taxpayers and consumers;

Act 37 provides additional CRA 
opportunities for banks. 

Act 1 directed federal COVID relief funds 
to provide mortgage and rental assistance. 

At the same time, PACB has emerged 
as a leading financial industry voice on 
important issues ranging from stopping the 
formation of a public bank to Pennsylvania’s 
efforts to create their own state safe harbor 
law for cannabis banking. 

We sought to improve member 
communications and increase opportunities 
for bankers to meet with and develop 
relationships. Bankers from nearly 50 
member institutions lent their time and 
voices this winter in dozens of meetings with 
federal and state lawmakers.  

Community bankers, this year, backed up 
their policy positions with the generous 
support of PACB’s political action 
committee, the FirstPAC. Nearly $52,000 
in personal political donations have been 
collected through the first half of 2021. It’s 
the most raised for the PAC since 2015 when 
PACB had a dozen more members. This 
total represents a resounding endorsement of 
PACB’s political and policy efforts.

Meanwhile, the COVID-19 pandemic hasn’t 
gone away. Instead, the virus continues to 
evade our best attempts to stop it.

From the outset, PACB’s community banks 
took extraordinary steps to keep employees 
and customers safe and alleviate the 
economic pain as well. Bankers disinfected 
lobbies and revamped health protocols. 

They expanded remote and online banking 
options. And they reached out to those who 
depend on personalized service, including 
elderly customers. Community banks waived 
fees and modified repayment plans, extended 
loan due dates, and lengthened lines of credit.

Most importantly, we pushed federal 
regulators to free up Paycheck Protection 
Program (PPP) loans. More than $3 billion 
in funds have been delivered to businesses 
large and small, protecting thousands of 
small business jobs.

Miraculously, vaccines were produced in 
record time. For most, they are abundant, 
available, and free. They have kept millions 
from catching the disease and lessened 
symptoms among those who fell ill.

Yes, folks are tired and frustrated. We 
all wanted this to be over by now. But it 
likely won’t be over soon, and we must use 
common sense to adapt to this new reality.

As community bankers, we continue to 
do our jobs to keep our local economies 
healthy. We work closely with our customers 
and neighbors. We listen to their plans and 
dreams. Their success keeps our downtowns 
and communities prosperous. 

Keep up the great work! 

KEVIN SHIVERS IS PRESIDENT/CEO OF THE 
PENNSYLVANIA ASSOCIATION OF COMMUNITY BANKERS
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Make no mistake, the relationships you’ve already made will 
overcome new roadblocks in our way. We have no shortage of items 
on our to-do list. Every day brings new changes, new regulations, 
new rules. The ripple effects are wide-ranging.  

A restaurant that seated 30 now seats 12. A country music tour 
is canceled, leaving venues vacant. Revenue that a small town 
counted on is delayed — or disappears. 

It can be frustrating. Sometimes it seems like the only thing more 
unpredictable than a pandemic is politics. But I am optimistic.  

We all want to do the right thing, even if we don’t know what it 
is yet. Be patient. Reach out. Ask questions and politely demand 
answers. And, I guarantee you, PACB will have your back. 

Even as the times change, our mission stays the same: to 
“preserve, promote and protect” our industry — the people who 
help make dreams come true. As chairwoman, I wanted us to 
speak with one voice.  

I believe we did. And I believe we can make that voice even clearer 
and stronger in the days ahead. 

So let your passion be your guide. Keep looking out for your 
customers. Keep building relationships with regulators. And keep 
on saying “yes.” 

Enjoy the adventure.  

Thank you.  

LORI CESTRA - 
CHAIR OF PACB EXECUTIVE VICE PRESIDENT AND 
CHIEF OPERATING OFFICER, ENTERPRISE BANK

CONTINUED FROM PAGE 2

We Are All About You.

At YHB we take a holistic approach to assisting community banks with growing, managing, and protecting their hard work. 
With over 200 professionals across 9 locations, we partner with many of the regions most trailblazing leaders and banks. 

We are passionate about making sure your bank has the tools and support it needs to thrive.

Never settle for less. Choose the experts at YHB.

Internal Audit  |  External Audit  |  IT Controls & Governance  |  Tax Services
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PACB'S INCOMING CHAIR  
ROGER ZACHARIA 
THE NEEDLE IS POINTING UP
By Diane M. Sweeney

Right now, what Roger Zacharia takes most seriously is:
1. Running Ambler Savings Bank
2. Running a household of six

Devoting his time to each of these brings him lots of joy – even 
when things are crazy busy. “It’s an exciting time to be a community 
banker and an interesting time to be a parent,” shares Roger.

As incoming Chairperson for the Pennsylvania Association of 
Community Bankers (PACB), Roger recognizes things will get 
busier – but he’s ready and looking forward to it.

Upon graduation from Penn State and attaining his CPA, Roger 
thought his life’s course was going to be in public accounting. 
Roger liked what he saw when working with community banks as 
an accountant with a national auditing company. When that firm 
made a strategic shift away from servicing community banking 
clients, they offered Roger to choose a new industry.

“I didn’t want to. I liked this niche, these people, and the 
relationships they created,” says Zacharia. “I made the decision 
not to stay and look for a new industry, but to find a way to work 
within community banks.” He was offered an opportunity to join 
Asian Bank as CFO and left public accounting behind.

After several years at Asian Bank and MoreBank, in 2010 Roger 
was offered the opportunity to join Ambler Savings Bank. The 
position allowed him to learn about all aspects of running the bank 
— operations, compliance, marketing — as he was chosen as the 
successor to Martin Brown, then President and CEO for 35 years.

When Roger took the position of President and CEO of Ambler 
Savings Bank in 2014, the bank was celebrating its 140th 
anniversary and reconstructing its new headquarters building. A 
lot was going on. But Roger was ready. The bank has continued to 
grow and expand under his leadership.

And he is ready to become Chair at PACB. 

“I got into community banking because of the relationships. I saw the 
collegial attitude and the way everyone leans on one another and helps 
one another. This doesn’t happen in other industries. While my life 
did not unfurl the way I thought it would back in college, it’s all been 
good. I’ve been given great opportunities and have met the best people. 
I am looking forward to meeting many more in the next year.”

Roger feels fortunate to become Chairperson at this time. He 
believes he is stepping into this position after a lot of hard work has 
been done. “Troy Campbell was tasked with the search for a new 

CONTINUED ON PAGE 6
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UNB Bank Donates to Police Department for New K9

MOUNT CARMEL, PA (August 4, 2021) — UNB Bank recently donated $1,000 to the Mount Carmel Borough Police 
Department’s K-9 Unit. The donated funds will be used to help with the purchase of a K9 and offset some of the costs 
associated with the maintenance of the newest member of the Mount Carmel Borough Police Department.

UNB Bank has been serving the 
needs of customers in East Central 
Pennsylvania for over 115 years.  
UNB Bank is a full-service community 
bank offering a wide array of lending and 
deposit products for both individuals and 
businesses with offices in Mount Carmel 
and Numidia.

###

From Left to right: (Kneeling) Bill Horsfield, Sheri Wasilewski
2nd row: Cindy Fickinger, JoAnn Hill, Pat Timpko, Patrolman Evan D. Freiler,

Mary Buhay, Tarah Gemberling, Tammy Buhay
3rd row: Chuck Yoder, Lori Mostik, Ruth Skonecki

DIANE M. SWEENEY IS A PROFESSIONAL COPYWRITER 
AND CONTENT STRATEGIST. OVERLOOKING BEAVER 
CREEK IN CHESTER COUNTY, PA, SHE ENJOYS WRITING 
ARTICLES AND WEB CONTENT TO INFORM, PERSUADE, 
AND ENTERTAIN. HER WORK CAN BE FOUND AT  
WWW.DIANEMSWEENEY.COM.

Married with four young children, his family lives in the Maple 
Glen section of Upper Dublin Township, Montgomery County. His 
children are very active in academics and sports in elementary and 
high school. “Free time” in Roger’s life is parenting, driving, and 
coaching his crew. “It’s all I do when I’m not working – and I take it 
seriously. I realize they are growing up fast, and, in short order, this 
will all be over.”

As he adds one more “take seriously” to his list as Chairperson, 
Roger is confident about the future of community banking. “It’s 
an exciting time for our bankers. Having weathered the last 18 
months, we have a great opportunity to build off the goodwill the 
industry elicited. We’ll focus on building. The needle is pointing 
up, and I’m positive and excited about remaining strong.” 

UNB Bank recently donated $1,000 
to the Mount Carmel Borough Police 
Department’s K-9 Unit. The donated 
funds will be used to help with the 
purchase of a K9 and offset some of the 
costs associated with the maintenance 
of the newest member of the Mount 
Carmel Borough Police Department.

UNB Bank has been serving the 
needs of customers in East Central 
Pennsylvania for over 115 years. UNB 
Bank is a full-service community bank 
offering a wide array of lending and 
deposit products for both individuals 
and businesses with offices in Mount 
Carmel and Numidia. 

FROM LEFT TO RIGHT: (KNEELING) BILL HORSFIELD, SHERI WASILEWSKI
2ND ROW: CINDY FICKINGER, JOANN HILL, PAT TIMPKO, PATROLMAN EVAN D. FREILER, MARY BUHAY,  

TARAH GEMBERLING, TAMMY BUHAY
3RD ROW: CHUCK YODER, LORI MOSTIK, RUTH SKONECKI

president for PACB. Jon Conklin and then Lori Cestra each had 
to deal with the pandemic during their chairperson years — both 
handled very difficult decisions with excellence and have done great 
things for PACB.”

As Chairperson, Roger’s vision is to be able to put the focus back 
on broadcasting the benefits of being a member. “Kevin and Lori 
did a 12-month tour in a whirlwind two months because of the 
pandemic. I’m hoping to be able to take all 12 months of my 
tenure to visit and talk with current members and meet with new 
prospects to discuss benefits of joining PACB.”

He believes the time is right, as in these past 18 months, 
community banking – nationally and locally – clearly shined. 
Roger says, “Independent sources have documented this. It took a 
pandemic and external forces to put our industry strengths front 
and center. It took a massive effort to do this – and we stepped up. 
Those who found us are now our most loyal customers.”

Roger continues, “Converting short-term assistance to strengthen our 
long-term bases has been incredible. We gained more loyalty from 
current customers. We demonstrated what makes community bankers 
unique. We rose when larger banks failed.”

Back to the second point of what Roger takes most seriously … 
his family.

UNB BANK DONATES TO POLICE 
DEPARTMENT FOR NEW K9

CONTINUED FROM PAGE 5



HOMETOWN BANKER | HOMETOWNBANKER.ORG | 7 

DIANE M. SWEENEY IS A PROFESSIONAL COPYWRITER 
AND CONTENT STRATEGIST. OVERLOOKING BEAVER 
CREEK IN CHESTER COUNTY, PA, SHE ENJOYS WRITING 
ARTICLES AND WEB CONTENT TO INFORM, PERSUADE, AND 
ENTERTAIN. HER WORK CAN BE FOUND AT  
WWW.DIANEMSWEENEY.COM.

THE HEART OF AMBLER, PA 
AMBLER SAVINGS BANK 
By Diane M. Sweeney

Ambler Savings Bank, a 
mutually organized community 
bank, is rooted as firmly in 
this Montgomery County 

community as is the Wissahickon Creek 
that runs alongside the borough. As deeply 
ingrained as they are, both the creek and 
the bank have adapted through the years 
to serve the needs of the people residing in 
this area.

In 1874, before the borough of Ambler was 
incorporated, Ambler Building and Loan 
Association was founded. From its inception, 
the Association’s mission was to support the 
residents of Ambler, strengthen relationships, 
and develop a thriving community.

By 1949, they had financed over 2000 homes 
in this industrialized, growing community. 
They changed their name in 1955 to Ambler 
Savings and Loan Association to reflect their 
expanding mission. And again in 2002 – to 
Ambler Savings Bank, having by then added 

four additional branches in Montgomery 
and Berks Counties.

The original mission, to build and maintain 
strong relationships with the community, is 
still very much alive today.

To the leaders in this borough, Ambler Savings 
Bank and its staff are more than just a bank. 
They are the cornerstone of the community.

Ambler Borough’s population is 6,500 yet 
the borough itself is less than one square 
mile in size. But there is nothing small about 
this community. Or Ambler Savings Bank’s 
support of the people and business owners 
who live and work here. 

QUICK FACTS:
• The bank is the oldest establishment 

in Ambler. 
• Their corporate office is one of the 

largest buildings on Butler Avenue, 
the main thoroughfare in Ambler. 

• Ambler Savings Bank is the largest 
donor to the annual Ambler Arts & 
Music Festival, which also happens 
to be one of the largest community 
events in the county.

• Martin Brown served as President 
& CEO for 35 years until his 
retirement in 1979. His 41 years 
with Ambler Savings Bank earned 
him the distinction of having one of 
the longest tenures of any CEO of 
banking in the Philadelphia region.

• Their Board of Trustees targets to 
donate 7% of after-tax profits to 
charitable and civic organizations 
in four categories of organizations: 
Education & Youth Development, 
Affordable Housing, Poverty and 
Hunger Eradication, and Quality 
of Life.

• Their Matching Grant program, 
established in May 2020 during 
the pandemic, helped to raise over 
$45,000 for local non-profits.

• Roger Zacharia, President and CEO 
and incoming PACB Chairperson, 
has been with the bank since 2010.

Ambler Savings Bank, the anchor of 
the town in size and heart, lifts the 
people of Ambler in the strength of their 
relationships with this town. They are 
more than ‘just a bank’ to Ambler. They 
are real people who give back and care 
about their community. 
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$0-175 MIL
TERRY L. FOSTER  
PRESIDENT/CEO 

MCS BANK  

JOSH MOONEY  
LOAN DEPT. MANAGER 

PORT RICHMOND 
SAVINGS

$175-400 MIL 
TIMOTHY A. BRACKEN 

SVP/CFO 
PENNCREST BANK

JEFFREY R. BLAIR  
PRESIDENT/CEO 

GREENVILLE SAVINGS 
BANK

2021 PACB ELECTIONS

CHAIRPERSON:  
ROGER A. ZACHARIA 

PRESIDENT/CEO
AMBLER SAVINGS BANK

CHAIRPERSON-ELECT:  
TIMOTHY P. SNYDER 

PRESIDENT/CEO
FLEETWOOD BANK

 

VICE CHAIRPERSON:  
SCOTT D. PATTON 

PRESIDENT/CEO
MERCER COUNTY  

STATE BANK

SECRETARY/TREASURER:  
CHARLES B. CRAWFORD, JR.  

CHAIRMAN/CEO
HYPERION BANK

REGION DIRECTORS

ASSET GROUP DIRECTORS

REGION 1  
CHARLES W. TRUMP 
PRESIDENT/CEO/DIR. 
FIRST FEDERAL S&L  

ASSOCIATION OF GREENE CO.

REGION 2  
MICHAEL D. PEDUZZI 

PRESIDENT AND CHIEF 
OPERATING OFFICER 

CNB BANK  

REGION 3  
P. DOUGLAS DARLINGTON  

PRESIDENT/CEO  
PHOENIXVILLE FEDERAL 

 BANK & TRUST

$400 MIL & OVER 
KENNETH J. STEPHON 

PRESIDENT/CEO 
WILLIAM PENN BANK  

LANCE O. DIEHL 
PRESIDENT/CEO 

FIRST COLUMBIA B&T CO.
 

WILLIAM C. MARSH 
CHAIRMAN/PRESIDENT/CEO 
FARMERS NATIONAL BANK  

OF EMLENTON 
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PACB BOARD MEMBER SALUTES
PACB would also like to thank the following Board Members who are 

concluding their terms on the PACB Board of Directors. These distinguished 
individuals deserve our thanks and appreciation for their dedication and efforts:

Jon P. Conklin, President/CEO, Woodlands Bank

Brendan J. McGill, President/CEO, Harleysville Bank

Andrew W. Hasley, President, Standard Bank

PACB COMMITTEE SALUTES
PACB extends its sincere appreciation and thanks to our Chairpersons and 

Vice Chairpersons for their outstanding personal commitment and service:

Edward T. Martel, Jr., Chair, Education Committee

Wendy Nagle, Vice Chair, Education Committee

Scott Patton, Chair, Finance & Budget Committee

Chuck Leyh, Chair, FIRSTPAC Committee

Chuck Leyh, Chair, Legislative Committee

Terry L. Foster, Chair, PACB Foundation 

William E. Ritenour, Vice Chair, PACB Foundation

Thomas Ondek, Chair, PACB Services, Inc.

Charles Benz, Vice Chair, PACB Services, Inc.
HOMETOWN BANKER | HOMETOWNBANKER.ORG | 9 
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By Allison Karakis, Government Relations Director, FHLBank Pittsburgh and Jordan Grant, PACB 
Government Relations Director 

BUILDING AND SUSTAINING RELATIONSHIPS 
WITH MEMBERS OF CONGRESS:
THE STRATEGIC VALUE TO COMMUNITY BANKERS

The COVID-19 global pandemic has highlighted 
the importance of our elected officials to our daily 
life. Throughout the course of the pandemic, our 
policymakers quickly made decisions to address an 

array of issues ranging from social distancing to economic relief 
– spending more than $5 trillion to assist the American people 
and businesses. 

Congress called on the banking community to quickly implement 
a new $800 billion program to help small businesses pay their 
employees. As Congress rushed to make this assistance available, 
they had limited time to obtain input from bankers and had to 
primarily rely on existing knowledge and relationships to inform 
those decisions. 

The work of building relationships to protect your bank and the 
industry from policy risk must be done consistently over time. It’s 
too late once a crisis or vote is occurring. Fortunately, members 
of Congress regularly hear from the Pennsylvania Association 
of Community Bankers (PACB), the Independent Community 
Bankers of America (ICBA) and banking associations across the 

country. But that is just part of the equation. How can you further 
support their hard work and do your part to help the industry?

Members of Congress are most responsive to their constituents, 
the people who live and work in the districts they represent. 
Banking has a uniquely important role in the economic well-being 
and growth of any community, which makes you, as a banking 
professional, a vital resource in informing members of Congress 
and their staffs on the impact of policy decisions. This is part of the 
reason that Congress turned to banks to help supply liquidity to 
small businesses during this crisis.

When was the last time you met with your member of Congress? 
Do congressional staffers call your organization seeking your expert 
opinion? When a member of Congress considers banking bills, do 
they realize how many residents have received a home mortgage 
from your bank or that the local mechanic bought new equipment 
through your small business lending program?

Members of Congress need your help. They are expected to be 
knowledgeable about their districts and numerous other issues, but 
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they only have a few staffers to help them sift through mountains 
of information. As a leader in your community, you can play an 
essential role in helping your representatives understand what is 
happening locally and how they can make a difference. 

Bankers also have the opportunity to share a unique message. 
While you may fundamentally be in the business of seeking 
deposits and making loans, what you ultimately provide is funding 
to renovate the local community center, a car to ensure a family 
can get to and from work and school, and the spark to help an 
entrepreneur launch a new product into the world. You have your 
finger on the economic pulse of the communities you serve. These 
are the things that matter to elected officials. 

Effectively sharing your insights can influence the way a member of 
Congress votes, but it’s essential that your representative hears from 
you before a major piece of legislation is being considered. Last-
minute calls without any prior contact have very little impact on 
policy decisions. During the pandemic, legislation was considered 
so quickly that members and staff likely just spoke to a limited 
group of constituents that helped staffers decipher the impact.

Building a relationship with your member of Congress could begin 
with a simple call to request a meeting, attending a Chamber of 
Commerce event at which the member is speaking, or showcasing 
your bank’s impact by hosting a tour of a project for which your 
bank provided funding. The pandemic has changed some of these 
opportunities but has also introduced new tools, such as video 
conferencing that often makes scheduling a meeting much easier. 

It’s important to note that congressional staffers are also essential 
in the process, as they provide briefings and updates to the member 
and can be your most effective advocates or quickly derail your 
efforts. All effective efforts will include building a relationship with 
both the member and their staffers.

ALLISON KARAKIS, GOVERNMENT RELATIONS DIRECTOR, 
JOINED FHLBANK PITTSBURGH IN 2015 AND OVERSEES 
THE BANK’S GOVERNMENT RELATIONS PROGRAM. 
SHE ADVISES THE BANK ON KEY POLICY ISSUES 
IMPACTING THE FHLBANKS AND THEIR MEMBERS, 
BUILDS RELATIONSHIPS WITH ELECTED OFFICIALS, AND 
DEVELOPS AND IMPLEMENTS STRATEGIES TO ENGAGE 
AND PARTNER WITH MEMBERS OF CONGRESS, TRADE 
ASSOCIATIONS AND STAKEHOLDERS.

Building and maintaining relationships with elected officials should 
be a part of every bank’s business strategy. Finding time is always 
a challenge. If you are too busy to take on this responsibility, you 
may consider designating an officer within your bank to manage 
this effort. It, however, should not be the responsibility of a 
CEO or executive bank leader alone. Employees at all levels have 
networks that can be tapped into to help establish and strengthen 
your bank’s relationship with your member of Congress. This will 
take time and effort, but it’s an investment worth making. 

Many things have changed since the beginning of the pandemic, 
and it’s more important than ever to get to know your member of 
Congress. Don’t miss the opportunity. Make the call and ensure 
your voice is heard. 

Want to learn more? At the 2021 PACB Convention, Jordan Grant, PACB Director of 
Government Relations, and I will further explore how to build strong relationships with 
elected officials by providing insights into how congressional offices function and 
how best to build relationships with members of Congress and their staff. Republican 
and Democratic staffers from Capitol Hill will join us virtually to discuss how to be the 
most effective advocate for community banking when meeting with elected officials in 
Washington or in Harrisburg. This session will be held Friday, Sept. 17, at 7:15 a.m. 

JORDAN GRANT, DIRECTOR OF GOVERNMENT 
RELATIONS FOR PACB
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ADA WEBSITE ACCESSIBILITY AND 
AVOIDING LAWSUITS
By Stan L. Tinter, Esq., Shumaker Williams, P.C.

While 2020 brought struggles to the banking 
industry, a legal cottage industry of Americans 
with Disability Act (ADA) website accessibility 
lawsuits against businesses exploded. Community 

banks with online banking capabilities are especially vulnerable. 
Most all of these cases settle well before the issues get to a judge 
or jury, not only to save in litigation costs but also because the 
cases actually do have merit. For the past two years, the WebAIM 
(Web Accessibility in Mind) project at the Center for Persons with 
Disabilities at Utah State University has run accessibility 
tests on homepages of the top million websites. 

The 2020 report revealed that 98.1% of homepages had detectable 
WCAG (Web Content Accessibility Guidelines) failures.

The Department of Justice is charged with rulemaking to provide 
clear requirements for compliance of laws. However, since 2010, 
the DOJ has failed to establish any clear conditions. However, it is 
generally accepted that if a website follows the most current WCAG, 
the website is likely ADA compliant. The department took steps 
toward establishing these rules and was very close to adopting the 
WCAG under President Trump; however, the Trump administration 
suspended all rulemaking. While it is uncertain, most expect the 
Biden administration's DOJ to adopt rules based on the WCAG. 
However, until the DOJ does so, it is up to state legislatures and 
courts to determine what is required for ADA website compliance.

The WCAG is an internationally recognized set of guidelines 
for digital accessibility. It was established and is managed 
by the international web standards group, the World Wide 
Consortium (W3C). The WCAG is currently in version 2.1 
and comes in 3 levels: A, AA, AAA. The de facto standard in 

the U.S. – recognized (yet not 
set) by the DOJ, the courts, 
and advocates – is the 
WCAG 2.0 A, AA. Version 
2.1 emerged in 2018, and 
website owners should 
now expect to be held 
to this standard. These 
are the requirements 
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WE CAN HELP YOU THROUGH YOUR LEGAL  
AND BUSINESS ISSUES.

LAWYERS HELPING BANKERS 
SUCCEED FOR MORE THAN 55 YEARS

1-888-794-5542
www.shumakerwilliams.com

PENNSYLVANIA . NEW JERSEY . MARYLAND . VIRGINIA . NEW YORK . DISTRICT OF COLUMBIA

Counsel to and Supporter of PACB since 1977

Recommended Banking & Finance Attorneys Nationwide

for which virtually all demand letters, federal and state lawsuits, 
DOJ, and Dept of Education actions have called. Regardless of 
how firm this standard may technically be, in practice, if you wish 
to avoid litigation and wish to make your website accessible, the 
working standard for digital accessibility in 2020 is WCAG 2.1 A, 
AA in the United States.

All website owners should review the requirements of WCAG 
2.1 (available online), but below is a general overview of these 
requirements. All websites must be:

PERCEIVABLE – Information and user interface components 
must be presentable to users in ways they can perceive. This means 
content cannot be invisible to all of their senses.

OPERABLE – User interface components and navigation must be 
operable. This means the interface cannot require interaction a user 
cannot perform.

UNDERSTANDABLE – Information and the operation of user 
interface must be understandable. This means that the content or 
operation cannot be beyond the understanding of the user.

ROBUST – Content must be robust enough to be interpreted 
reliably by a wide variety of user agents, including assistive 
technologies. This means that as technologies and user agents 
evolve, the content should remain accessible.

In the long run, the cost to make your website accessible now will 
save you any future legal expenses. 

Since September 2020, PACB has adopted a ADA-guided user 
interface to allow website visitors an improved experience at 
pacb.org, per WCAG (Web Content Accessibility Guidelines). 
For any site visitor wishing to utilize this package of 
accessibility and inter-operability tools at PACB’s website, look 
for and click the small blue and white oval icon, located at the 
lower left area of the screen.
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SMALL BUSINESS WEEK 
SUPPORTING NEIGHBORS … IT IS WHAT 
COMMUNITY BANKS DO
By Diane M. Sweeney

In a small town in Lehigh County, 
Neff’s National Bank created the 
space for small businesses and the 
community to connect during the 

COVID-19 pandemic. “Food Truck 
Fridays” set-up in Neff’s parking lot allows 
area restaurants to gain business during the 
pandemic while creating a fun atmosphere 
for customers and locals.

This is only one example of how community 
banks reach out to support small businesses 
in their neighborhoods and towns.

More than half of Americans either own 
or work for a small business. Each day they 
work hard to grow their business, create 
jobs, and power their local communities. 
With practical implementation of 
innovative ideas. These are the people and 
businesses who are the foundation of our 
nation’s strength and competitiveness in a 
global economy.

As the only cabinet-level federal agency fully 
dedicated to small business, the U.S. Small 
Business Administration (SBA) provides 

oversight and advocacy for the small business 
owner. Each year they sponsor and promote 
National Small Business Week (NSBW). 
During this event, the SBA “takes the 
opportunity to highlight the impact of 
entrepreneurs, small business owners, and 
others from all 50 states and U.S. territories.” 

This year’s events will be held in a virtual 
summit September 13-15. 

The mission of the Pennsylvania 
Association of Community Bankers 
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DIANE M. SWEENEY IS A PROFESSIONAL COPYWRITER 
AND CONTENT STRATEGIST. OVERLOOKING BEAVER 
CREEK IN CHESTER COUNTY, PA, SHE ENJOYS WRITING 
ARTICLES AND WEB CONTENT TO INFORM, PERSUADE, 
AND ENTERTAIN. HER WORK CAN BE FOUND AT  
WWW.DIANEMSWEENEY.COM.

(PACB) and our member banks are directly aligned to that of the 
SBA. Collectively we make the financial dreams of communities 
and people become realities.

The unusual challenges of the past year have highlighted how 
important community banks are to small business owners in towns 
across Pennsylvania.

“Responsive and flexible,” shares Lance Diehl, President and CEO 
of First Columbia Bank and Trust (FCBT), headquartered in 
Bloomsburg, PA. “Those are our key values. Our door is always 
open. My door is always open. There is no red tape when working 
with our community business owners. We communicate and work 
with them to try to figure out a way to make a situation happen. 
We’ve come up with some creative solutions.”

Inspiring youth and promoting financial education in the 
classroom is another important value to the folks at FCBT. They 
support and fund multiple youth programs, but the most popular 
is their Teen Star Musical Competition. Since its debut in 2011, 
FCBT has donated more than $40,000 in ticket proceeds back to 
high school music departments and awarded another $45,000 to 
the winners and finalists. Teen Star also raises money for a local 
charity, AGAPE. The pandemic did not stop them, and they held a 
virtual competition this past May. 

Neff’s National Bank reached out to small business owners and 
farmers who were not customers during the period of processing 
Paycheck Protection Program applicants. Their team recognized 
that they were not being served by the larger banks. 

“We helped them in a time of crisis,” shares Kevin Schmidt, 
President and CEO of Neff’s. “Farmers were ignored by the larger 
banks, and they didn’t know where to turn. People were in tears 
when we gave them their funds. All of this was done without 
expectation of a continued relationship, but now, not only do we 
have their loan business, but we also have their deposits. And, most 
importantly, their trust.”

At Ambler Savings Bank in Montgomery County, small 
businesses continued to operate through the issuance of PPP 
loans. But staff and management there also realized the losses 
local nonprofits were experiencing. 

“Nearly all fundraising events were canceled, and donations took a 
plummet – all while the need for many services increased,” shares 
Roger Zacharia, incoming PACB Chairperson and President and 
CEO. “In May 2020 we launched our Matching Grant Program, 
offering nonprofits a dollar-for-dollar matching gift for funds 
raised up to $5,000. We specifically look for organizations meeting 
needs that have been exacerbated by the pandemic and that reach 
people of modest means in the areas of food insecurity, shelter, and 
healthcare. Grants are awarded to one organization each quarter. 
In 2020, we helped three organizations raise over $45,000 through 
this initiative.”

Hundreds of more stories can be shared as to how community 
banks have lifted small businesses out of despair into success. 
How hundreds of thousands of jobs have been created and how 
innovative ideas moved from concept to reality – and helped make 
dreams come true. 

We may be working in exceptional times, but for community 
banks, it’s business as usual – and even better — supporting 
neighbors and helping people – because that’s what community 
banks do. 

“In May 2020 we launched our Matching Grant Program, offering nonprofits a dollar-for-dollar 

matching gift for funds raised up to $5,000. We specifically look for organizations meeting needs that 

have been exacerbated by the pandemic and that reach people of modest means in the areas of food 

insecurity, shelter, and healthcare. Grants are awarded to one organization each quarter. In 2020, we 

helped three organizations raise over $45,000 through this initiative.”
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HOMETOWN CHAMPIONS:

Tony D'Antonio, Sr.

TONY D'ANTONIO, SR. 
SENIOR COMMERCIAL RELATIONSHIP 
MANAGER

Communities across Pennsylvania are growing 
and thriving because their community 
banks care. The service and commitment 
demonstrated by community bank 

employees keep customers faithful, and their sincerity 
keeps others hopeful. Because of these employees, 
communities across the Commonwealth are thriving and 
becoming better places to live and work.

When it comes to community banking in Pennsylvania, 
the uniqueness, talents and attributes of the 14,000 
individual community bank employees combine to make 
the entire industry greater than the sum of its parts.

As we travel across Pennsylvania, we meet community 
bank employees from many different backgrounds. Some 
are new to the industry, while others have worked their 
entire careers in it. No matter how long these employees 
have been involved in banking, they all share a common 
thread – a love for their community. They truly are the 
ones responsible for bettering their hometowns.

As part of an ongoing series, each issue will feature 
interviews with these community bank employees, these 
“Hometown Champions.” Through these interviews, 
we hope to gain some insight into what makes the 
community banking industry great in Pennsylvania.

This month our Champions hail from The Victory 
Bank in Limerick, PA. The bank’s story is very simple; 
it was built from scratch by a team of experienced and 
passionate bankers. Owned and managed by several 
hundred local shareholders, the bank was started using 
just a couple of simple ideas, the most important of 
which was working relentlessly to populate the bank with 
a team of better bankers. People who are of high moral 
character, people who can learn and adapt and who have 
the ability, talent, and experience to do great work, and 
people who, at their very essence, care about doing a 
high-quality job for their clients and communities.

The Victory Bank is not part of a financial conglomerate 
and is not obsessed with growing into the biggest bank 
around. This values-based company's core mission and 
commitment are to deliver a client experience unmatched 
in the banking industry. Their entire team is passionately 
focused on delivering on that promise each and every 
day. That is the reason why they are here.

PACB: HOW DID YOU GET INTO 
COMMUNITY BANKING?

TONY: While working my first job out of 
college, I attended a networking event where 
I met a commercial relationship manager at 
a local community bank. I told him I was 
interested in getting into banking and wanted 
to see if being a relationship manager was 

right for me. He suggested I take an AIB class that he was teaching. I ended up 
taking his class and ultimately, I got a job at his bank as a credit analyst.

PACB: WHAT IS THE MOST REWARDING ASPECT OF WORKING IN 
COMMUNITY BANKING?

TONY: You actually have a chance to help people succeed because decisions are 
made locally, and you feel your opinion matters to those who are making the 
decisions. This sets us apart from larger banks in that decisions are made locally 
instead of in another county or state.

PACB: PEOPLE ALWAYS WANT A DEFINITION OF “COMMUNITY BANK” 
WHAT’S YOURS? 

TONY: Community Banks contribute to the betterment of the community 
they serve.

PACB: TELL US SOMETHING ABOUT YOURSELF THAT MOST PEOPLE 
DON’T KNOW.

TONY: People who know me well know this, but others may not know that I 
am a very competitive person.

PACB: WHAT IS THE 5TH PICTURE IN YOUR CAMERA ROLL ON YOUR 
PHONE, AND CAN YOU PLEASE SHARE THE STORY BEHIND IT?

TONY: It is a picture of Niagara Falls from our hotel room. The trip to see 
Niagara Falls was my son’s suggestion as it was where he wanted to go. When 
we arrived and saw the falls for the first time, I remember him saying, “I 
thought it would be bigger.”
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Diana Scott Betsy Knott 

DIANA SCOTT 
BSA OFFICER

BETSY KNOTT 
BRANCH AND CARE 
CENTER MANAGER

PACB: HOW DID YOU GET INTO 
COMMUNITY BANKING?

DIANA: I got into community banking as soon 
as I turned 18. I used to go with my mother to her 
local community bank to help translate, and that 
local branch had a large Hispanic community. 
One day while translating for my mother, the 
branch manager told me that once I turned 18, 

she would love to hire me as they needed a bilingual employee. Well, a few weeks 
after my 18th birthday, I had a job offer as a bank teller. 

I was so proud to bridge that gap and help so many Hispanics with their 
banking. Shortly after starting, I was promoted to a personal banker position. 
That’s when the magic began! I was able to help so many who never thought 
they could obtain bank accounts.

PACB: WHAT IS THE MOST REWARDING ASPECT OF WORKING IN  
COMMUNITY BANKING?

DIANA: There are so many rewarding aspects to working in a community bank, 
but I will just select two: the personal relationships we build with our customers 
and the fact that we invest in those customers.

PACB: PEOPLE ALWAYS WANT A DEFINITION OF “COMMUNITY BANK”  
WHAT’S YOURS?

DIANA: My definition of a community bank is a bank that focuses on its 
customers. A community bank doesn’t concentrate on charging countless fees 
or creating stressful product requirements just to increase its bottom line. A 
community bank keeps its products simple and its customer relationships strong. 
A community bank uses its customers’ deposits to fund loans to invest back into 
their local communities.

PACB: TELL US SOMETHING ABOUT YOURSELF THAT MOST PEOPLE  
DON’T KNOW.

DIANA: A lot of people don’t know 
that English is actually my second 
language. I spoke only Spanish until I 
was school age.

PACB: WHAT IS THE 5TH PICTURE 
IN YOUR CAMERA ROLL ON YOUR 
PHONE, AND CAN YOU PLEASE 
SHARE THE STORY BEHIND IT?

DIANA: It’s a picture of my husband, 
my two youngest children, and me 
at my FAVORITE place on Earth, 
Disney World’s Magic Kingdom. 
Since my first visit at the age of 5, I 
have been visiting almost every year, 
and I’m obsessed with all things 
Disney. My friends, family and co-
workers know me as “The Disney 
Lady.” I take much pride in that title.

PACB: HOW DID YOU 
GET INTO COMMUNITY 
BANKING?

BETSY: I have always 
enjoyed working in a 
position or role where I 
could interact in a positive 
way with clients. A good 

friend of mine is also in community banking. When I was 
looking to change careers about five years ago, she suggested 
community banking. I am very grateful for the suggestion 
and that I came across this great opportunity.

PACB: WHAT IS THE MOST REWARDING ASPECT OF 
WORKING IN COMMUNITY BANKING?

BETSY: Helping the clients achieve their goals and dreams. 
I am always interested and excited to learn our clients’ 
stories when they are applying for a loan or starting a new 
business venture.

PACB: PEOPLE ALWAYS WANT A DEFINITION OF 
“COMMUNITY BANK” WHAT’S YOURS?

BETSY: A place where you are known and cared about. You 
are more than your account number; it’s a place where you are 
treated like family.

PACB: TELL US SOMETHING ABOUT YOURSELF THAT 
MOST PEOPLE DON’T KNOW.

BETSY: There is a lot; I’m a pretty private person. Here goes: I 
have a pet snake named Mabel.

PACB: WHAT IS THE 5TH PICTURE IN YOUR CAMERA 
ROLL ON YOUR PHONE, AND CAN YOU PLEASE 
SHARE THE STORY BEHIND IT? 

BETSY: The fifth picture on my camera roll is of my little 
brother and me. His wife’s sister got married recently, and 
their dream was to have the wedding in the woods. So, my 
brother used his connection and asked my husband and me 
if they could use our wooded property for the event. It was 
everything the beautiful bride dreamed it would be. And – I 
got to spend some time with my brother!
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Warren Major

WARREN MAJOR 
CREDIT ANALYST

PACB: HOW DID YOU GET INTO 
COMMUNITY BANKING?

WARREN: Truth be told, I never 
thought I would become a banker 
or be involved in community 
banking at all! My education was 
focused on the music industry, 
particularly in recording. I spent 
my early 20s producing albums 
for local talent in Orlando, even 

spending a few weeks sleeping in a van, “schlepping” guitar 
amplifiers and drums up and down the East Coast. It was during 
the height of the recession and work was scarce. I was young and 
determined, but at a certain point, I needed to make a change. It 
was time to put on the suit-and-tie and get a “real” job.

PACB: WHAT IS THE MOST REWARDING ASPECT OF 
WORKING IN COMMUNITY BANKING?

WARREN: I think it took a while for me to really understand what 
banks do, particularly in a smaller, community-focused approach. 
Contrary to the public eye, every institution is a little different 
in how it navigates certain things like growth strategies, culture, 
and ethics. We are somewhat unique that way. Every town – and 
the people in it – can be equally unique. Think about all those 
businesses we serve: families, mothers, fathers, and children who 
ultimately benefit when they find success. The extraordinary work 
of commercial bankers makes that a reality each and every day, 
and that is pretty rewarding.

PACB: PEOPLE ALWAYS WANT A DEFINITION OF 
“COMMUNITY BANK” WHAT’S YOURS?

WARREN: A great part about community banking is that there 
can be endless definitions of it. Take the last year and a half, for 
example. Our one-branch operation switched gears, working 
nights and weekends for months helping to secure PPP loans 
for our clients. Not a single employee here had done that before, 
but we did it. That money put food on the table for hundreds 
of families during perhaps one of the most challenging times 
in recent history. I define “community banking” by the team 
members who continue to reach out and help those who need it.

CONNECT WITH US 
ONLINE AT PACB.ORG

PACB: TELL US SOMETHING ABOUT YOURSELF THAT 
MOST PEOPLE DON’T KNOW.

WARREN: I have found some of the simplest banking concepts 
quite difficult to learn. My friends often assume that I must be 
“smart” or have it pretty well figured out because I am a loan 
underwriter. This isn’t the case at all. It took years of training and 
what felt like actual blood, sweat, and tears to learn my craft. If I 
had a nickel for every mistake or correction on my credits … Let’s 
just say my career has been filled with plenty of trial and error. 

PACB: WHAT IS THE 5TH PICTURE IN YOUR CAMERA ROLL 
ON YOUR PHONE, AND CAN YOU PLEASE SHARE THE 
STORY BEHIND IT? 

WARREN: A picture of my beautiful daughter, Avery. She just 
turned a year old on June 25th, which is kind of mind-blowing. 
It’s almost a little strange, but she smiles almost all day long and 
rarely cries or fusses. She’s just now starting to walk. It’s amazing to 
watch. I can honestly say she has changed my life. 
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PA DEPT OF BANKING & SECURITIES
JOIN THE PENNSYLVANIA DEPARTMENT 
OF BANKING AND SECURITIES FOR 
OUR MIDWEEK MONEY MATTERS: 
“SEPTEMBER SCAM JAM!” WEBINARS 
WILL FEATURE SESSIONS TO HELP YOU 
IDENTIFY AND AVOID SCAMS AIMED AT 
YOUR FINANCES.

THE SEPTEMBER SERIES WILL INCLUDE 
THE FOLLOWING: 

SEPTEMBER 7-8
REAL LIFE SCAMS IN PA
From a polka Ponzi scheme to an organic creamery, PA investors 
have been bilked out of millions of dollars. Join us as we look at 
some of the most insidious investments schemes in Pennsylvania.

SEPTEMBER 14-15
TOP FIVE THINGS TO DO NOW TO PROTECT YOUR 
FINANCES FROM FRAUD
Learn how to reduce your risk of becoming a victim of fraud. These 
simple steps will go a long way in securing your finances.

PACB continues to grow and expand its membership, as 
community banks, associates and preferred providers discover the 
value and benefits of belonging to PACB – including professional 
and career development, advocacy and representation, social 
networking, colleague connections, member events and more! 

Rhonemus Group
Brian Rhonemus, CEO
brianr@rhonemusgroup.com
Phone: (614) 721-7997
1209B Floral Parkway
Wilmington, NC 28403

PACB WELCOMES ITS NEWEST MEMBER!

SEPTEMBER 21-22
DIGITAL AND ONLINE SCAMS
Online fraud attempts continue to rise in 2021. Learn how con artists 
steal personal information through social media networks and online 
sites and what you can do to protect yourself.

SEPTEMBER 28-29
FRAUD BINGO
Reverse mortgages, variable annuities, affinity fraud, Ponzi schemes, 
unsuitable investments FRAUD BINGO! There’s nothing fun about 
financial fraud, especially when it happens to you or someone 
you love. That doesn’t mean it can’t be fun to learn about fraud 
prevention. Join us as we play virtual fraud bingo while learning 
about common scams and how to avoid them.

Registration for September events opened online August 30, 2021.  
Register for these sessions at padobs.eventbrite.com. Check our full 
calendar of events here:  
https://www.secure.dobs.pa.gov/?a=events.home

If you have questions regarding their other programming and 
presentations, email the department at informed@pa.gov. 
 
Register for these sessions at padobs.eventbrite.com.

Executive Search Services
Rhonemus Group is one of the leading executive search consulting 
firms supporting the banking and Fintech industries across the 
United States.

Founded by a 30-year veteran of the financial services and recruitment 
industries, they deliver talent management, career management, and 
succession planning services to their clients and candidates.

Rhonemus Group has offices in Wilmington, NC and Columbus, 
OH, and their focus is on career management, and long term 
success. Their dedicated search teams are committed to the highest 
standards of excellence. 

mailto:brianr@rhonemusgroup.com
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IRS GREENBOOK PROPOSAL RUNS COUNTER 
TO THE MISSION OF COMMUNITY BANKING

As Congress began its consideration for the proposed 
budget resolution for the 2022 fiscal year, the Senate 
debated S. Amendment 3099 (Crapo Amendment) 
offered by Senator Crapo (R-IN) that would have 

prevented the Internal Revenue Service (IRS) from adopting 
the Greenbook Proposal. This proposal was among several from 
President Biden to enhance revenue collections, would require 
community banks and other financial institutions to report to the 
government information, including the inflows and outflows of all 
accounts with more than $600.

The Greenbook proposal violates the mission of community banks 
by forcefully deputizing community banks to enforce federal tax 
law. As part of the enforcement, banks, defined by the fact they 
operate as neighbors and active members, would now be required 
to report on their customers to the government for no other reason 
than their account accumulated a small balance of $601.

Ignoring the fact that the recent history by the IRS in safeguarding 
taxpayer information has been checkered at best, the proposal 
would require banks to undermine the confidence of their 
customers. The primary reason for data collection by a community 
bank is to better serve their customer by preventing fraud or 
offering improved services.

Although banks routinely report information to the government, 
this information has always been narrowly tailored to clear and 
specifically justified concerning suspicious transactions. However, 
the Greenbook proposal would require community banks to 
facilitate a broad and unjustified fishing expedition.

Despite the advocacy efforts of PACB and ICBA, the Senate 
rejected S. Amendment 3099 by a party line vote of 50-49. Rather 

JORDAN GRANT, DIRECTOR OF GOVERNMENT 
RELATIONS FOR PACB

than adopting the amendment supported by the entire financial 
industry, the Senate adopted an amendment by Senator Wyden 
which reduced the amount of reporting banks would have to do 
under the Greenbook Proposal “to accounts with a large amount.” 
This amount was unspecified when adopted by the Senate and 
remains unspecified as the House begins consideration.

Given that under the Wyden Amendment, banks are still 
forcefully deputized to report outflows and inflows of accounts 
of an unspecified amount, the Wyden amendment is an 
unacceptable compromise.

The importance and impact of this proposal without adopting the 
Crapo Amendment highlights the need for all community bankers 
to contact their members of Congress.

PACB, as it does in all matters of government advocacy, will 
continue fighting on behalf of the industry against this policy. 
We will facilitate meetings for all those who wish to contact their 
congressional members. 
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We are starting to see a change in the design world. 
An impactful trend that just started to catch wind 
prior to the COVID pandemic was immediately 
tabled last year as the world shifted gears. Our 

attention changed. We became less focused on matching our soft 
goods to our lobbies and more focused on matching our masks to 
our personalities — or in some extremes, even our wardrobes. This 
movement seemed to quickly recede into the darkness, almost as 
quickly as it appeared. Now, slowly-but-surely it has re-emerged; 
and in some instances, it is spreading like wildfire across the 
design industry. It has been resilient to change, and even a global 

pandemic could not silence it. Its iconic use of color and texture 
appears to withstand the test of time, pulling from inspiration as 
far back as Ancient Roman times. 

We’re talking about Menswear; a modern trend that’s synonymous 
with its name, leveraging the styles, textures, and patterns from the 
gentleman’s wardrobe and applying them into spaces to create a 
distinguished yet casual look synonymous with high-design. 

Leveraging the textile look of the iconic and time-tested menswear 
fashion line, designers around the globe are favoring the push to 

MENSWEAR —  
THE MOVEMENT FROM 
CLOTHING TO DESIGN
By James G. Caliendo President & CEO, PWCampbell
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JAMES G. CALIENDO IS A FORMER BANK EXECUTIVE 
AND NOW PRESIDENT AND CEO AT THE 111 YEAR OLD 
DESIGN-BUILD AND RETAIL SERVICES FIRM. IN THE 
PAST 18 YEARS ALONE, UNDER JIM’S DIRECTION, PW 
CAMPBELL HAS WORKED WITH OVER 500 FINANCIAL 
INSTITUTIONS INFLUENCING MILLIONS OF SQUARE 
FEET OF RETAIL AND OPERATIONAL SPACE TO CREATE 
ENGAGING, IMPACTFUL AND SCALABLE SOLUTIONS FOR 
EVERY SIZED FACILITY PROJECT. 
 
PW CAMPBELL IS AN ASSOCIATE MEMBER OF THE PACB.

a dark, subdued, and masculine look throughout their designed 
spaces. Herringbone, plaids, and houndstooth are finding their 
placement in rugs, furnishings, and accent pieces. Golds and 
masculine metals, such as gunmetal, are being used frequently to 
add a refined yet distinguished look.

Paints and wall coverings are favoring these shades and patterns as 
well. Modern environments are calling for neutrals with contrast. 
Whites and blacks, and everything alike. Don’t think twice about 
dark, moody accent walls and if you’re feeling brave, reach for 
the black. The contrast against a stark-white space is sleek and 

demanding, creating the perfect juxtaposition for your retail 
branch environment.

For accent pieces, leather has, and continues to make its way into 
the mix as well. The staple of menswear accessories, leather plays 
a strong role in adding another layer of texture to any defined 
environment. Camels, cognacs, and tans are emerging as statement 
colors to offset the dark, masculine look of the overall space. 
Leather also displays a sense of rugged-comfort. Its association 
by default screams high-design, but make sure to look for pieces 
that would look just as good in your lobby as they would on the 
ranch. More brown tones can be found in dark and natural wood 
tones across flooring and fixtures, and really accentuate a level of 
masculinity that plays perfectly into this design trend. 

We have to say, we love this look. It is time-tested, consumer 
approved, and plays perfectly into carving out a space. It’s a 
design that can be dressed up or down to be as sophisticated, or 
as casual as you like, while still holding a modern appeal. So the 
next time you’re shopping for a new wardrobe, take a stroll over 
to the men’s department – maybe you’ll get some ideas on what to 
do with your branch. 

By James G. Caliendo President & CEO, PWCampbell
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THANK YOU TO OUR CONVENTION SPONSORS!

INVESTMENT BANKING

www.boenninginc.com | Member FINRA/SIPC

Please contact us to learn how we can help you achieve your goals. 
 

Boenning & Scattergood is consistently ranked among one of the top advisors in the country for Community 
Banks*. The Investment Banking Group serves as a premier and trusted advisor in a wide variety of areas, including 

mergers & acquisitions, as well as public and private offerings of equity, preferred stock, and subordinated debt.

WE ARE AN ACTIVE ADVISOR TO PENNSYLVANIA COMMUNITY BANKS

*Source: S&P Global

Pending  

$62.3 Million

Sell-Side Advisor

M&A

June 2021  

$85.0 Million

Co-Placement Agent

Subordinated Notes

May 2021  

$40.0 Million

Co-Placement Agent

Senior &  
Subordinated Notes

April 2021  

$20.0 Million

Sole Placement Agent

Subordinated Notes

April 2021  

$10.0 Million

Sole Placement Agent

Subordinated Notes

March 2021  

$15.0 Million

Sole Placement Agent

Subordinated Notes

January 2021  

$150.0 Million

Sell-Side Advisor

M&A

Pennsylvania & Mid-Atlantic Coverage

Chad Hull
Managing Director

Email: chull@boenninginc.com
Phone: (610) 832-5310

Tony Latini, CFA®

Managing Director

Email: alatini@boenninginc.com
Phone: (610) 832-5312

Mike Hughes
Managing Director

Email: mhughes@boenninginc.com
Phone: (610) 832-5302

David Shoemaker
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GROW YOUR BANK AND GROW YOUR EMPLOYEE 
SKILLS WITH PACB EDUCATION! 

BACK TO SCHOOL DISCOUNTS FOR NEXTGEN "U" – 
UNLIMITED ACCESS FOR JUST $2,800!
PACB is excited to offer all of its members the opportunity to 
have unlimited access to NextGen "U". This on-line soft-skills 
training program brings enhanced tools for the bank to grow 
leaders for the future, engage team members, create culture, while 
offering development that benefits the bank and fast-tracks career 
advancement!

Take advantage of this back-to-school professional development 
package, available for purchase from September 1-30, 2021. 

For just $2,800 your bank will receive unlimited access to the 17 
Modules of NextGen "U" until December 31, 2022.  This special 
offer is an advance opportunity for unlimited access and is being 
promoted to PACB "friends & family" at a $700 discount! 

(Unlimited packages will be available in 2022, but offered at a 
$3,500 fee).

About NextGen "U":
If the bank has been searching for a one-stop online solution for 
building career skills and truly setting the team apart as future 
leaders for community banking … Look no further. What enables 
employees to succeed at the bank has far less to do with technical 
knowledge and much more to do with the “soft skills”/professional 
poise they possess – skills such as self-awareness, delegating, team 
building, customer service, and perhaps most important; how to 
get along with different types of people. 

PACB’s Next Gen “U” Career Pathing Modules are the pinnacle 
of Professional Soft Skills and Career Success. The NextGen “U” 
program has been developed to provide the skills training required 
to enable the bank’s team to become poised and professional 
representatives. This program can be the keystone that will assist 
them in moving into a management or leadership role, or be 
stronger in their current position.

The PACB Foundation is offering Scholarships for the NextGen 
"U" curriculum.  If your bank is interested in applying for a 
scholarship, please visit: https://www.pacb.org/pacb-foundation-
scholarships.html 

For Complete Information on NextGen "U" visit:  
https://www.pacb.org/uploads/1/3/0/6/130641935/nextgenu-
brochure_2020.pdf 
Give Barbara Holbert a call (717)731-2555 to discuss details!  She 
is happy to walk you through the NextGen "U" program and its 
value/benefits for your team!

PACB Professional Development is designed specifically for community 
banks to help attract, grow and retain exceptional talent.

 
 
 
THE 2021 PACB HR CONFERENCE
October 7 and 8, 2021
Hosted at The Hershey Lodge
Join Community Banking HR Professionals for This Content-Rich 
Conference!

PACB is pleased to host this program in-person.

For agenda details, sponsor opportunities and to register, go to:
https://web.pacb.org/events/2021HR20 Conference-4486/
details

LODGING INFORMATION:  

 
You may also reserve their room reservations by calling the 
Hershey Lodge Reservation office at (855) 729-3108, and asking 
for the room block for the PA Assn of Community Bankers – 
HR Conference.

SCHOLARSHIP INFORMATION: The PACB Foundation 
is offering scholarships for this educational program. Please visit 
SCHOLARSHIPS for details and eligibility. Scholarships are 
designed for attendees to bring an additional person from that 
bank, who might not otherwise have this educational experience.

https://reservations.hersheypa.com/HRSApp/
HRSHome?groupCode=PACBHRCONF2021L&venue=hershey 
Lodge   
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2021 ASSET/LIABILITY SEMINAR 
October 12, 2021
3211 N. Front Street, Harrisburg, PA  17110 
Second Floor Conference Room
For agenda details, sponsor opportunities and to register, go to:
https://web.pacb.org/events/AssetLiability Seminar 
Harrisburg-4451/details

This annual program, presented by Dr. James Clarke of Clarke 
Consulting, will focus on the critical issues bank ALCOs are facing 
in 2021, and what we anticipate for 2022.

This annual program will focus on the critical issues bank ALCOs 
are facing in the 3rd Quarter of 2021, and what we anticipate for 
2022. Economic data was positive entering 2021, the economy turn 
positive in the 3rd quarter of 2020 after two quarters of recession 
tied to the Pandemic. We will review economic forecasts for the 
rest of 2021 and 2022. The central issue for most ALCOs is the 
surge in deposits tied to the government relief policies and the 
forgiveness of the PPP loans. A major concern for community bank 
ALCOs is excess liquidity and margin compression.

The second issue important for the ALCOs in 2021 is the trend in 
market interest rates. The yield curve collapsed in March 2020 with 
the Fed dropping short-term rates 150 basis points. Simultaneously 
the bond market rates collapsed. As bankers we had experienced a 
Fed Funds rate at 25 basis points from 2008 through 2015, but no 
one had experienced capital market interest rates at the level seen 
in the second half of 2020 through the first six months of 2021. 
The 10-year Treasury is a key reference for ALCOs, and the rate 
rebounded in the 1st quarter of 2021, but declined significantly in 
the 3rd quarter. The yield curve is also impacting the residential 
mortgage market through historically low rates which is has 
resulted in record high origination activity.  

The seminar will focus on liquidity management in the 4th 
quarter of 2021 into 2022. Excess liquidity is a major issue for 
most community banks and with short-term interest rates close 
to zero it is impacting asset yields and net interest margins. How 
do we reduce excess liquidity? This will be the major theme of the 
seminar. We will focus liquidity management on both sides of the 
balance sheet.

 
PACB 2021 FRAUD SEMINAR
October 14, 2021 – HARRISBURG, PA AREA
Presented by: Thompson Consulting
Session details will be coming soon 

PACB SCHOLARSHIP INFORMATION
Please visit https://www.pacb.org/pacb-foundation-
scholarships.html for more information and eligibility 
requirements. Scholarships were created to:

• Increase the use and awareness of PACB’s expansive 
educational offerings and allow member banks to expand 
the professional development of their teams;

• Provide additional opportunities to introduce new bankers 
to PACB educational offerings in order to improve 
engagement and support for community banking issues;

• Offer ongoing support of PACB education designed to engage 
the next generation of community bank leaders, which gives 
banks an opportunity to retain, grow and develop talent.

MARK YOUR CALENDAR FOR THESE UPCOMING 
EDUCATIONAL SESSIONS
CEO and C-Suite 2021 Quarterly Roundtable
Wednesday, November 3, 2021 
9:30 a.m. - 11:30 a.m. 
In Person, Harrisburg, PA Area – TBD
WHO SHOULD ATTEND?
CEOs, C-Suite management and those exhibiting potential for 
CEO succession or C-Suite Leadership. Sessions are designed 
to create an atmosphere for sharing and to help foster ideas and 
innovation that will focus on the current and future relevance, 
independence and strength for community banks.

2021 Virtual FDIC Directors College
Wednesday, November 10, 2021
9:00 am - 1:45 p.m.
This virtual program will be presented by the FDIC and 
hosted by the PACB and the PBA. It is designed for executive 
level community bankers and their boards of directors. More 
information will be available for this program as it approaches. We 
look forward to providing this annual program for the Community 
Banks in PA.

The PACB Foundation is offering scholarships for this program. 
We are very interested in including bankers and directors who have 
not been involved in this educational program previously.



Whatever your next move, we’re here to help.

Gretchen Naso, 
Next Level Advisor

At RKL, we’re focused on helping community banks like yours achieve what’s next. Whether it’s 

navigating compliance requirements, protecting your information systems, guiding you through an 

M&A transaction or meeting your workforce needs, we’re advisors for growth, progress and change. 

However you define “next level,” count on our team of advisors to help you navigate the everyday 

while focusing on the bigger picture to drive you and your organization forward.

Learn more at rklcpa.com

TAX | ASSURANCE | ADVISORY | TECHNOLOGY | WEALTH MANAGEMENT

ADVISORS for

WHAT’S NEXT
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